Effect of Over Pricing

30%
25%
20%
15%
10%
5%
Market
-5%

NO SALE-OVERPRICED
SOLD-MARKET PRICE

Over Priced properties don't sell - they get shop worn
Ultimately, they often sell for less than Market Value

Effects and Risks of Over Pricing

Bad first impression of active Agents and Buyers
Become shop worn

Longer marketing period

Lower net proceeds to seller

Risk of changing market conditions

Over pricing insures NO SALE

Adding "bargaining room" is a burden

causing overpricing




